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In the past few years, Datassentialhas launched a number of 
groundbreaking, industry-shattering products. We introduced 
Firefly, a truly comprehensive and extraordinarily accurate 
database of every foodservice location in the country. We unveiled 
SCORES, testing hundreds of new menu items and LTOs with 
consumers every month ςover 8,000 test items to date. And our 
TrendSpottingand Keynote Reports have become essential tools 
for innovation, ideation, and understanding.

{ƻ ǿƘŀǘ Řƻ ǿŜ ƘŀǾŜ ǎŎƘŜŘǳƭŜŘ ŦƻǊ ǘƘŜ ȅŜŀǊ ŀƘŜŀŘΚ Lƴ ǘƘƛǎ ƳƻƴǘƘΩǎ 
FoodByteswe are giving you a sneak preview of the new products 
and services we have in store for 2016. Many of these new features 
are based on your feedback ςthe cities you want us to visit in Dine 
Around, the categories you need us to dive into in our MenuTrends
Keynote Report Series, or the features you want to see added to 
SCORES (like adding your own questions to concepts). 

Last year we also brought ALL of 5ŀǘŀǎǎŜƴǘƛŀƭΩǎservices together in 
one, easy-to-use interface with SNAP!, and in 2016 SNAP! is only 
going to get better, with new features, enhancements, and 
content. 

We also have some exciting new products and services, including 
5ǊŀƎƻƴŦƭȅΣ ƻǳǊ ǎƛǎǘŜǊ ǇǊƻƎǊŀƳ ǘƻ CƛǊŜŦƭȅΦ ²ŜΩƭƭ ŀƭǎƻ ƛƴǘǊƻŘǳŎŜ ȅƻǳ ǘƻ 
Horizon CPG Testing, a retail concept testing program designed to 
fill your pipeline, now and in the future.

To better understand how you can leverage these products and 
services, or to add or subscribe to any today, contact Dave Jenkins 
at 847-903-5744 or dave@datassential.com.
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SNAP!

Lastyear,Datassentialintroduceda game-changerin food market researchςSNAP! Underdevelopmentfor 18 months,SNAP!
bringsall of 5ŀǘŀǎǎŜƴǘƛŀƭΩǎservicestogether in one,easy-to-use interface. In fact, SNAP!is soeasyto usethat that you should
be able to get exactlywhat you want in lessthan three clicks, without any training. Now you canquicklysearchacrossall of
your subscribedDatassentialservicesfrom a singlesearchboxςtype in άtǊƻǎŎƛǳǘǘƻέandȅƻǳΩƭƭget 10-year time trends and
detailedreports from MenuTrends, recent LTOactivity from INSIDER,operator locationsfeaturingprosciutto from Firefly,and
articleson prosciutto from our KeynoteandTrendSpottingReports. SNAP!is truly άInsightsMade EasyέςandƛǘΩǎfree for our
clients. SNAP!is alsobecomingevenmore comprehensiveall the time ςwe are constantlyaddingnew reports, articles,and
havea hugevariety of new featuresscheduledfor SNAP!in 2016. Here are someof the featureswe recentlyaddedor have
plannedfor the monthsahead:

EVERY DATASSENTIAL TOOL, 
SEARCHABLE AND IN ONE PLACE
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RELEASING SOON

DOCUMENT LIBRARY
Now ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ ǳǎŜ {b!tΗ ŀǎ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƻǿƴ 
insights portal ςstore reports, marketing materials, data 
files, images, videos, and so much more, all searchable via 
the main SNAP! search box. ¸ƻǳΩƭƭ truly have everything you 
need right at your fingertips.

NEW

INSTANT REPORTS
SNAP! now features more than 500 ready-made reports on 
top categories, from global cuisines to ingredients to flavors 
and beyond. SNAP! makes them easy to find ςif an Instant 
Report is available for your search, it will pop up 
automatically in your search bar. 

NEW 

COVER FLOW
Are you looking for ideas or inspiration? Do you simply want 
ǘƻ ŎƘŜŎƪ ƻǳǘ ǘƘŜ ƭŀǘŜǎǘ ƛƴŘǳǎǘǊȅ ǘǊŜƴŘǎ ŀƴŘ ƛŘŜŀǎΚ bƻǿ ƛǘΩǎ 
easy to browse 5ŀǘŀǎǎŜƴǘƛŀƭΩǎcomplete line of TrendSpotting
Reports using Cover Flow, a visual interface that lets you flip 
through all of our publications with ease.
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7,000+ FOOD TREND REPORTS, 
MILLIONS OF LTO RATINGS, 10,000+ 
OPERATOR AND RETAILER PROFILES, 
AND THOUSANDS OF ARTICLES 
ALREADY IN SNAP!



SCORES

Everymonth, Datassentialtests hundredsof new menu additions,LTOs,and test items addedto top chainmenuswith 500
consumersςthink of it astheǿƻǊƭŘΩǎlargestcontinualconcepttest. SincelaunchingSCORESin September2014, Datassential
has tested over 8,000 new menu items and LTOs,totaling over 4 million consumerratingsςand the databaseis always
growing. Everyitem is evaluatedon metrics like purchaseintent, uniqueness,purchasefrequency,and value, and ƛǘΩǎall
brokendown by keyconsumerdemographicgroupsςgender,generation,ethnicity, income,and region. Plus,SCORESoffers
turnkey concept testing for your own concepts,all kept in a private, securedatabasevisible only to your companyand
benchmarkedagainstthousandsof other menu items. Not only is SCORESalwaysgrowingaswe add hundredsof new items
everymonth, but we haveanumberof enhancementsplannedfor 2016:

CONSUMER RATINGS FOR EVERY 
NEW CHAIN MENU ITEM & LTO
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LARGER SAMPLE 
SIZE
²ŜΩǾŜ ŘƻǳōƭŜŘ ǘƘŜ ǎŀƳǇƭŜ 
size for your test concepts, 
from 500 to 1,000 consumers 
ςand you can still choose an 
incredibly fast, 24-hour 
turnaround time, so you can 
have your results as quickly 
as overnight.

CHAMPION 

MODE
Now SCORES will go beyond 
showing you how your 
concepts score, using the 
power of this massive 
database to train you how to 
ideate and create stronger 
menu items. With a fun-to-
ǳǎŜ ƛƴǘŜǊŦŀŎŜΣ ȅƻǳΩƭƭ ƭŜŀǊƴ 
what makes for a more 
successful new menu item.

CUSTOM 
SAMPLE 
CAPABILITY
bƻǿ ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ 
target a specific 
demographic, region, or 
other sample group for 
any concepts that you 
screen in SCORES.  

In addition to the essential 
questions built into SCORES, 
like Purchase Intent, Draw, 
ŀƴŘ ±ŀƭǳŜΣ ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ 
add your own questions to 
your custom test concepts.

CUSTOM 
QUESTION 
CAPABILITY

NEW FEATURES IN 2016



KEYNOTE REPORTS
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5ŀǘŀǎǎŜƴǘƛŀƭΩǎresearchis the foundation for every decision: what to make,what flavorsand cuisinesto focuson, what consumers
want, what operatorsare buying,what trends matter ςthe list goeson. Our MenuTrendsKeynoteseriescombinesthe extensive
detail of MenuTrendswith the opinions and behavior of over 1,000 consumersand insightsfrom hundredsof operators, this year
coveringessentialtopics like Desserts,Salads, and Snacking. Our TopicalKeynoteReportsdive deep into segmentsand topics,
coveringcritical trendsandchangesin the industry. Combinethesereportswith PULSE,the ultimate planningtool, givingyou access
to the 2016 PULSEMarket Overview,with segment-specificinsightsfrom over 1,000 operators; the 2016 PULSETopicalKeynote
Report; andthe Monthly OperatorSentimentReport. YouŎŀƴΩǘafford to missout on theseinsights.

IN-DEPTH RESEARCH ON THE 
TOPICS THAT MATTER

2016 MENUTRENDS KEYNOTES

Å New Healthy
ÅKidsõ Menus
Å Desserts (Including Frozen)
Å Emerging Global Flavors
Å Breakfast/Brunch
Å Salads
Å Mexican & Latin
Å Snacking

2016 TOPICAL KEYNOTE REPORTS

Å College & Universities
Å C-Store Foodservice
Å Fast Casual (2.0 & 3.0)
Å Supermarket Foodservice
Å Healthcare (Hospitals & 

Senior Living)
Å Travel/Leisure/Recreation

PULSE 2016

ODD FELLOWS, 

NEW YORK

SPRIG DELIVERY

QUIKTRIP

DISNEY PARKS

Everyyear,Datassentialbringsyou an unparalleledlook into the mindsof operatorswith
PULSE,offering segment-by-segment detail, from restaurants to on-site operators to
retail. Wecovertheir challenges,motivations,andbehaviors,soyoucandevelopsegment-
specificstrategiesthat take into accountthe wide variationsbetweensegments. Subscribe
to PULSEnow and ȅƻǳΩƭƭnot only receive the 2016 report, but ȅƻǳΩƭƭgain accessto
5ŀǘŀǎǎŜƴǘƛŀƭΩǎMonthly OperatorSentimentReportfor the entire year, tracking operator
traffic andsalesoptimism for the yearahead,pluskeysalesdrivers. Yoursubscriptionalso
includesaccessto the 2016PULSETopicalReports,surveyingoperatorson the issuesthat
matter. LastȅŜŀǊΩǎTopicalReportcoveredethnic foodsandflavors,cleanlabels,food and
commodityprices,nutritional labeling,andGPOs.
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