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fingerprint i a set of factors that determine
who its customers are, why they visit.
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OVERVIEW

Ar b yStrengths & Weaknesses

Meal appeal Traffic / visitation
Dinner on the way home Ad recall
Lunch offerings Unaided awareness
Food quality Social occasion appeal
Freshness Ethnic consumer appeal
Taste Millennial appeal
Unique menu items Breakfast
Meal appeal Kids menu
Sandwiches Affordability
Appetizers / snacks Snacking & beverage visits

Hot beverage program
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