
• Multi-generational, 
family-owned 
company

• 1,000+ employees

• 100M+ lbs of food 
sold annually

• Over 33 product 
categories across 
beef, poultry, & pork

For Datassential client, Standard Meat Company, 
innovative and customized protein packaging and 
portioning solutions are not only their expertise, 
but also their competitive advantage. In order to 
be a consultative partner and supply customers 
with cutting edge culinary innovation insights and 
product strategy, Standard Meat Company must 
source the most comprehensive and relevant data 
quickly in order to succeed in the competitive 
marketplace.

A DATASSENTIAL CASE STUDY

Since 1935, Standard Meat Company (SMC) has offered 
custom cut, carefully crafted meat products. Originally 
established to service restaurants and hotels in the Dallas-
Fort Worth area, the company now has expanding 
facilities that supply national and international restaurants 
and retailers. Product wise, SMC’s specialty is portion-
controlled cuts; meat aging; bone-in products; slicing, 
dicing, and grinding; and retail packaging/private labeling. 
From a solutions standpoint, their expertise is using best-
in-class data to equip their innovation team of experts with 
data-driven solutions to provide to customers.

SPOTLIGHT CLIENT

When Zach Calkins joined SMC in early 2022 as Executive 
Chef, the company did not have a current research partner 
and the team needed to quickly procure a solution to help 
drive innovation, back new product development, and 
confidently answer customer inquiries on their bespoke
products and business opportunities. 

Zach knew from his previous work experience that market 
research and trend data are essential to moving the 
innovation process forward and supporting strategic 

THE CHALLENGE

Zach Calkins
Executive Chef



“Having an in-
house research 
provider like 
Datassential helps 
get our team over 
the goal line and 
shows our 
customers that 
we’re a trusted 
partner that helps 
them make 
confident decisions 
backed by data,”

-Zach Calkins

WHY THEY ARE LOYAL 
DATASSENTIAL USERS

Zach’s team saves hours 
of research time with an 
easy-to-use platform 
that surfaces actionable 
insights for their 
customers.

THE IMPACT

Zach was immediately impressed with Datassential’s easy-
to-use platform and insights on specific food products. 
“Both vendors had lots of information, but with the 
competing solution it was hard to dig through such long 
reports just to get to the data and insights we needed. I 
like that Datassential has a user-friendly interface and 
dashboards making it incredibly fast to find actionable 
takeaways. As my industry colleague put it, Datassential is 
an iPhone and [the competitor] is a flip phone,” mentioned 
Zach.

Today, SMC subscribes to Datassential’s MenuTrends, 
Flavor, Report Pro, and Firefly. Zach’s team effortlessly 
searches through millions of data points to surface new 
information to help customers make more confident 
decisions, such as menu pricing for better forecasting or 
emerging trends in the meat category for new product 
development.

THE SOLUTION

“Having an in-house research provider like Datassential 
helps get our team over the goal line and shows our 
customers that we’re a trusted partner that helps them 
make confident decisions backed by data,” Zach shared. 

Instead of spending hours of time searching for the right 
data, now Zach can quickly get the answers he needs for 
his team and SMC’s customers. Recently, a SMC customer 
wanted to know if consumers preferred chicken thighs or 
chicken breasts, and with Datassential’s data, Zach was 
able to quickly gather the information they were looking 
for, get customer buy-in, and close the sale.

Not only does leveraging information for brand partners 
better position SMC’s products, but it also helps Zach’s 
team more confidently sell and make strategic decisions.  
“I can now better forecast what’s happening today, or the 
first quarter in 2023 or 2024, and tell a customer why we 
should lock in one price over another,” said Zach. “Being 
able to do this helped my team streamline product 
development, provide our brand partners smart insights 
for decision-making, and increase speed to market.”

business decisions. When it came to narrowing down to 
the final provider, Zach was between a company he used 
in his previous role, and Datassential — a selection 
recommended by a trusted industry colleague. But 
ultimately, Zach had to choose only one.


